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Yukon Day highlighted Canada’s Northern
Weekend at the 2010 Olympic Winter Games

Yukon’s pan-north marketing partnership with the Northwest Territories
and Nunavut gave the three territories a strong presence during the
Games by taking advantage of Canada’s Northern House as a focal point
to share stories with the media and public. In addition, a multitude of
cultural activities took place at Celebration Sites and other venues
throughout the lower mainland.

Yukon Day activities in B.C. included visual and performing artists,
musicians, and Arctic Sports and Dene Games athletes attending
Celebration sites in VVancouver, Grouse Mountain and Whistler. Twelve
Yukon artists and ensembles performed as part of the Cultural
Olympiad. The southbound Air North Yukon charter gave residents and
local media opportunities to visit Canada’s Northern House and other
Olympic venues. One Word: The Yukon Experience was presented at
B.C. Place Stadium as part of Yukon Day’s victory celebrations.

Yukon First Nations Day on February 21 activities included What the
Land Remembers: Tales of Raven and Wolf performed at the Aboriginal
Pavillion.

“The Olympics are about sports and athletes pursing their dreams of
excellence. It’s also about sharing our diverse cultures from across
Canada with others,” Deputy Premier and Tourism and Culture Minister
Elaine Taylor said. “Yukon is doing just that as part of Canada’s
Northern Weekend.”

DANCE INSTRUCTOR - Gramma
Susie entertains the crowd gathered at
Northern House in VVancouver on
Saturday for Yukon Day at the
Olympics. Sharing her culture with
visitors, she instructed the women in
the audience to wave their arms in her
dance.
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Top five tips for starting out in tourism

1. Build your network

If you're starting out in tourism, your local destination marketing organization or regional marketing
organization is your main point of contact with the rest of the tourism industry.

2. Do the research

One of the CTC's latest marketing initiatives is the Explorer QuotientTM (EQ), an award-winning tool

that uses an online quiz to go beyond traditional demographics to discover the values and motivation behind
travel decisions. The results are divided into nine "Explorer Types,” from Free Spirit to Cultural Explorer
to Authentic Experiencer. The CTC is launching a series of Kits to give businesses easy access to harness
the power of EQ and serve up the experiences that travellers are most likely to buy.

3. Get the funding

A number of federal government agencies and programs assist small businesses with funding support as
well as creating business plans.

4. Differentiate yourself

To succeed in tourism, you need to stand out from the competition. Do some basic market research to
determine if tourism businesses in your region are offering similar products, and then make sure your
tourism experience is unique and compelling.

5. Get in the know

Stay current by subscribing CTC NEWS for daily updates on CTC research & statistics, marketing
programs, tourism issues, industry trends and more.

Canadian Tourism Commission
iInspire the world to explore Canada

Phone (867) 667-4733 0 Fax (867) 667-2668 O yukontec@northwestel.net
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Labour Force Survey Highlights January 2010

In January 2010, the unemployment rate in the tourism sector labour force was 7.5%. This was similar
to the rate seen in January 2009 (7.7%), and represents a smaller fluctuation than that seen in the total
economy.

In the overall Canadian labour force, more part-time employment contributed to a (seasonally adjusted)
unemployment rate of 8.3% for the month. Even though this represents the fourth employment gain in six
months, overall employment remains 280,000 below the level recorded in October 2008.

Within the tourism industry groups, the accommodations labour force saw the highest level of
unemployment in January (10.5%); however this was slightly less than the unemployment rate recorded
one year earlier.

The monthly unemployment rate within the travel services industry group was 3.2%, about half of the rate
recorded a year ago (6.0%).

Other industry groups also saw reduced unemployment rates compared to January 2009. The level of
unemployment reported for the recreation & entertainment industry group was 8.7% (-0.7%), while the
unemployment rate in the transportation industry group was 2.7% (-0.4). The unemployment rate in food
and beverage services remained unchanged at 7.9%.

On a regional basis, most provinces had tourism unemployment rates lower than the sector overall. The
higher tourism unemployment rates seen in the Atlantic provinces are primarily due to job losses in
seasonal accommodations as well as recreation and entertainment industries.

My Tourism Pulse
Delivering tourism HR news YOUR way
Staying abreast of the latest HR news is important to staying competitive in the tourism sector.
The Canadian Tourism Human Resource Council (CTHRC) has created MY Tourism Pulse as a resource
that allows YOU to choose the type of news and the frequency with which you receive it in a manner that
works best for YOU. With so many sources for news and a limited number of hours in a day, ensuring that

you receive timely and relevant news on YOUR terms will give you more time to focus on core business
activities.

Visit www.CTHRC.ca - click on CTHRC news/Tourism Pulse to register.

Phone (867) 667-4733 0 Fax (867) 667-2668 O yukontec@northwestel.net



Fourth Annual RTTF Leadership Award

Two system wide passes on Air Canada will be presented to the winner of the RTTF Leadership Award at
the Luncheon on Thurs. Oct. 14, 2010.

The Responsible Travel & Tourism Forum's Annual Leadership Award will be presented to a Canadian
travel and tourism organization that has demonstrated commitment to socially and environmentally
responsible practices.
The award is open to organizations that operate in Canada in the following categories:

* Tour Operators (Inbound or Outbound)

* Travel Agents (Leisure and Corporate)

* Accommodation Providers (Chain and Independent)

* Destinations (Convention & Visitor Bureaus, Tourist Boards, Tourism Authorities)

Recognizing that organizations are at different stages of the Corporate Social Responsibility spectrum, we
encourage all organizations that have embarked on this journey to consider making a submission.

There will only be one award recipient in 2010.

Deadline for Submissions

Submissions will be accepted until midnight August 31, 2010.
Applications can be completed online by going to: www.rttf.ca

Applications can also be e-mailed to: award@rttf.ca

Phone (867) 667-4733 0 Fax (867) 667-2668 O yukontec@northwestel.net



What’s up RDEE? S

Tourism promotion on Francophone markets

Montreal Recreational VVehicle Show from March 11 to 14.

For the second year in a row, RDEE Yukon will represent the territory at this trade show that is expecting
about 55,000 visitors.

Training seminars in Europe for tour operators and travel agencies specializing in Canada. In March, the
three territories will offer a series of seminars on Northern Canada to French and Belgian tourism industry
professionals.

International Tourism Show Le Monde a Parigthe World in Paris), from March 18 to 21. More than
100,000 travel, recreation and escape enthusiasts are expected. This will be RDEE Yukon’s third time
participating in this travel show.

Info: Frédéric Vandenoetelaer at fvandenoetelaer@afy.yk.ca

Phone (867) 667-4733 0 Fax (867) 667-2668 O yukontec@northwestel.net
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Explore Discover Tourism - for Employers!

You'll find the resources you need to attract, retain and develop a strong, capable, customer-focused work-
force that delivers the very best!

Join
Be a competitive workplace, and improve leadership behavior.

Stay
Learn how to retain employees and preserve key competencies.

Perform / Adapt
Reduce hiring and training costs, and ensure faster business growth.

L

For more information visit www.discovertourism.ca
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Industry Corner

5 Tips for Tourism Industry New Media Marketing

Did you know that over 2/3 of travelers use the web exclusively to plan their travel? Yup, it's huge. So it
wasn't surprising to me that the biggest question on the minds of a group of folks from the tourism industry
was how they could use new and social media tactics in their business.

Not surprisingly they all had websites and had all heard of Facebook, LinkedIn and YouTube, | mean,
unless you've been living under a rock for the past few years, you're aware. But what they wanted to know
how to turn this social phenomenon into a cash flow phenomenon for their operations.

Well, the good news is that although it's in the technology realm, you don't have to be a techie to make it
work for you. Here are five tips for Tourism Industry new media marketing.

1. Consider your website as the epicenter of all your marketing

This is the place where everything should come together, whether it’s print, electronic, outdoor or social,
text, photos, video or audio, email, Facebook, YouTube, or LinkedIn. But beware it doesn’t turn into a
dumping ground. It should be professional and intuitive, and visitors have to be able to figure out, “What’s
in it for them,” in 20 seconds or less.

2. Facebook is adding half a million new users every day. I’ll bet at least some of those are your
ideal customers. Yes?

Setting up a Facebook fan page is fast, easy and can be used to show and tell every single day. Get

feedback and insight on service, events and menu items; promote events; share news; encourage trial by

offering specials and discounts; have direct dialogue with your customers; promote contests and giveaways;

find employees; monitor your reputation and provide complaint resolutions. The opportunities to use this

free communications channel are endless.

3. YouTube is getting over 1 billion views per day (Oct 9/09) — video is extremely effective in
communicating and creating a lasting brand impression.

Once again, it’s free to set up your YouTube account and easy to upload your video. Catch your guests

with their “big catch,” go into the kitchen and get the chef creating one of his masterpieces, special events,

Sunday brunch. Get your video camera out and start using it to create a video library that you can then link

back to from your website. Are you starting to see how this can work?

4.  Twitter anyone? There are over 60 million users and 19% check their status daily

Using Twitter is easy if you’re already using other forms of social media, all you have to do is connect them
together so every time you make a Facebook or LinkedIn update it sends out a tweet. BONUS . . . tweets
are also now featured in search engine results for Bing and Google.

5. Over 90% of cell phone users have their phones with them 24/7 — hmmmm

It’s like your conscience only with cool ringtones. Text messaging, cell phone aps, .mobi websites. They’re
all starting to take shape here in North America. In Europe they’ve had cell phone channels for years!

Keep your eye on this one.

Source - Dubyts Communications Inc.
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Yukon Tourism Education Council (YTEC)

YTEC is the organization that addresses the tourism
industry’s human resource needs and issues. We
assist the industry in meeting its business goals

Conducting ongoing planning to ensure effective
adaptation of the HR strategy

through its investment in people. xIncorporating marketing activities into the core
YTEC is able to do this because of the effective model:

partnerships with industry employers, their xEducating and influencing employers regarding
employees as well as tourism education and training HR practices

providers.

xLiaising with education and training providers
YTEC serves as the Tourism Education Council for

o xLiaising with government on training priorities
the Yukon, Northwest Territories and Nunavut.

xMarketing career and employment

Professional Development and Recognition opportunities to the general public

YTEC fosters ongoing professionalism, recognition xActing as an information and referral service
and lifelong learning through: with online links to HR resources for both
xDevelopment and implementation of competency employers and employees.
standards for tourism occupations (in partnership  The three goals that YTEC continues to work toward
with the Canadian Tourism Human Resource and remain the base of our industry HRD plan are:
Council) xAttracting a sufficient number of appropriately
xPromotion of a professional image of the skilled individuals into the tourism workforce to
industry, through career awareness campaigns sustain the pattern of business growth and to enable
for recognition of tourism professionals the doubling of current revenues in industry and

xMarketing to encourage industry and contributions by the government to HRD issues.

government to include human resource xDeveloping a workforce that is capable of offering
capabilities as an important component in a internationally competitive standards of service to
product package. visitors in the North.
xIntegrating the efforts of private and public
The Yukon Tourism Education Council stakeholders to achieve the optimal return on the
focuses on: resources invested in workforce development for
xCompiling labour market intelligence and tourism.
conducting further research in employers’ HR
needs

Phone (867) 667-4733 0 Fax (867) 667-2668 O yukontec@northwestel.net



YTEC

Yukon Tourism Education Council

Suite C-202 Strickland Street

Whitehorse, Yukon, Y1A 2J8

Phone (867) 667-4733 « Fax (867) 667-2668
yukontec@northwestel.net

businesses a competitive edge.

Banquet Server
Bartender
Campground Operator
Casino Dealer
Casino Slot Attendant
Event Coordinator
Event Manager
Food & Beverage Manager
Food & Beverage Server
Freshwater Angling Guide
Front Desk Agent
Guest Services Attendant
Heritage Interpreter
Housekeeping Room Attendant
Hunting Guide

Professional Certification

Professional Certification recognizes the competency of an individual based on a National
Standard. It enhances the professionalism of those who work in the tourism industry, giving

What Occupations Can | Become Certified In?

Line Cook
Outdoor Adventure Guide
Reservations Sales Agent
Retail Sales Associate
Sales Manager
Supervisor
Taxicab and Limousine Driver
Tour Director
Tour Guide
Tourism Essentials—Knowledge Exam
Tourism Trainer
Tourism Visitor Information Counsellor
Travel Counsellor-Knowledge & Experience
Wine Service
Workplace Trainer
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